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1989  Federated forms its Financial, 
Administrative and Credit Services 
operation (The FACS Group) in 
suburban Cincinnati to centralize 
credit services for all department store 
divisions. (The group is now known as 
Macy•s Credit and Customer Services.)

  Federated•s employee volunteer 
program, Partners in Time, is founded at 
Rich•s/Goldsmith•s as a way to give back 
to the community.

1990  In January, saddled by debt resulting 
from the highly leveraged Campeau 
takeover of Federated, both Federated 
and Allied “ le for bankruptcy 
reorganization. The reorganizing of 
more than $8 billion of debt begins. 
Allen Questrom becomes chairman and 
chief executive of“ cer, joining James 
M. Zimmerman, president and chief 
operating of“  cer, to form the senior 
management team that would resurrect 
the company. 

1991  Divisional consolidations begin. The 
company•s Florida operations, including 
all former Maas Brothers/Jordan Marsh 
stores, operate under the Burdines 
name, and division headquarters are 
consolidated in Miami.

1992  A new public company … Federated 
Department Stores, Inc. … emerges 
in February with 220 department 
stores in 26 states and annual sales of 
approximately $7 billion. The former 
Allied Stores Corporation is merged 
into Federated. A consolidation of the 
A&S and Jordan Marsh divisions results 
in the A&S/Jordan Marsh division, 
headquartered in Brooklyn, NY. Early 
in the new year, Macy•s “ les for 
protection under Chapter 11.

1993  Federated announces the centralization 
of divisional accounting and accounts 
payable functions in Cincinnati. In 
addition, a management realignment 
recon“ gures merchandise distribution 
for its northeastern divisions.

1994  Federated acquires the Joseph Horne 
Co. of Pittsburgh, adding 10 Pennsyl-
vania stores to its Lazarus division. 
In December, Federated acquires 
R.H. Macy & Co., creating the largest 
department store retailer in the nation. 
Acquisition approval, granted by 
U.S. Bankruptcy Court in December, 
culminates Macy•s three-year 
reorganization plan.

  Macy•s East, headquartered in New 
York City, merges with A&S/Jordan 
Marsh to form a $4 billion retailing 
division of Federated. In San Francisco, 
Macy•s West continues to operate all 
West Coast Macy•s and Bullock•s stores, 
as Federated restores its presence in 
California and Texas.

  Federated announces the 
discontinuation of the I. Magnin chain 
and 13 I. Magnin stores are sold or 
converted to Macy•s or Bullock•s.

  Federated Logistics (now known as 
Macy•s Logistics and Operations) is 
formed to coordinate the company•s 
distribution facilities and functions in 
the northeastern United States.

1995  Rich•s/Goldsmith•s and Lazarus are 
consolidated into one division … Rich•s/
Lazarus/Goldsmith•s, based in Atlanta 
and operating stores in nine southeast 
and midwestern states. 

1995  Federated acquires Broadway Stores, 
Inc., based in Los Angeles. Initially, 
this added 82 Broadway, Emporium 
and Weinstock•s department stores in 
California and four other southwestern 
states with annual sales of more than 
$2 billion. Federated announces that 
56 of these stores will be converted to 
the Macy•s nameplate. Five others will 
become Bloomingdale•s, while other 
locations will be sold or closed.

  Federated Logistics is expanded to 
handle distribution, logistics functions 
and vendor technology for all Federated 
divisions nationwide.

  A&S stores, already a part of the Macy•s 
East division, are converted to the 
Macy•s nameplate.

1996  Jordan Marsh stores in the northeastern 
United States, already part of the Macy•s 
East division, are converted to the 
Macy•s nameplate. Meanwhile, Bullock•s 
stores in Southern California, already 
part of the Macy•s West division, are 
renamed Macy•s.

  May Company acquires Strawbridge•s 
in Philadelphia.

  The Federated Department Stores 
Foundation is reactivated as the 
company•s primary vehicle for charitable 
giving. Total contributions by Federated, 
its divisions and the Foundation were 
$7.8 million in “ scal 1996.

  Bloomingdale•s opens its “ rst California 
stores with four locations … three in the 
Los Angeles area and one in Palo Alto.

  www.macys.com is launched.

1997  In May, James M. Zimmerman succeeds 
Allen Questrom as chairman and chief 
executive of“ cer of Federated. Terry J. 
Lundgren becomes president and chief 
merchandising of“ cer.

1998  For the “ rst time since 1988, Federated•s 
debt was rated by major agencies 
as investment grade. In the fall, the 
company launches a new Macy•s By Mail 
catalog and re-launches macys.com. 
May Company acquires The Jones Store 
in Kansas City, MO.
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1999  Fingerhut Companies, Inc. of 
Minnetonka, MN, a leading direct-
marketing company, is acquired by 
Federated in March.

  May Company acquires Zions 
Co-operative Mercantile Institution 
(ZCMI) department stores in Utah 
and Idaho.

2000  A new private brand of apparel 
and accessories for children, called 
Greendog, debuts at stores across 
the country.

2001  In February, Federated announces that 
its Stern’s division will be closed, with 
most locations being converted to the 
Bloomingdale’s or Macy’s nameplates.

  In July, Federated acquires Liberty 
House, Hawaii’s largest retailer and only 
conventional department store group. 
It becomes part of Macy’s West.

2002  Federated disposes of Fingerhut.

  Terry J. Lundgren becomes chief 
operating offi cer in addition to president 
and chief merchandising offi cer.

2003  Federated integrates the Macy’s 
nameplates with its regional department 
stores – creating Bon-Macy’s, Burdines-
Macy’s, Goldsmith’s-Macy’s, Lazarus-
Macy’s and Rich’s-Macy’s. Macy’s 
Corporate Marketing is developed.

  Bloomingdale’s enters the Atlanta 
market for the fi rst time with two stores.

  Terry J. Lundgren becomes president 
and chief executive offi cer. James 
M. Zimmerman remains chairman 
of the board.

  Federated board initiates quarterly 
dividends.

2004  Terry J. Lundgren becomes chairman, 
president and chief executive offi cer 
as James M. Zimmerman retires as 
chairman of the company.

  Macy’s Home Store division is formed.

  May Company acquires Marshall Field’s.

2005  Federated begins operating nationwide 
under two store nameplates – Macy’s 
and Bloomingdale’s – as all regional 
department store names are converted 
to the Macy’s brand. 

  Macy’s launches a new customer loyalty 
program, with escalating benefi ts for its 
largest customers, as it issues new credit 
cards on about 14 million accounts.

  Federated acquires The May 
Department Stores Company. The 
acquisition creates a stronger, more 
resourceful company with more 
stores nationwide.

2006  More than 400 former May Company 
stores convert to Macy’s, creating a 
nationwide store focused on delivering 
fashion and affordable luxury to 
customers from coast to coast.

  Macy’s launches its fi rst-ever national 
advertising campaign.

  Federated divests Lord & Taylor, David’s 
Bridal and Priscilla of Boston, which were 
acquired as part of The May Department 
Stores Company.

2007  Federated sells its 507-store After 
Hours Formalwear business, which was 
acquired as part of May Company, to 
Houston-based Men’s Wearhouse.

  Shareholders vote to change the 
corporate name from Federated 
Department Stores, Inc. to Macy’s, Inc.

2008  Macy’s began piloting a new localization 
initiative called My Macy’s in 20 local 
markets as it consolidated three 
divisions – Macy’s North into Macy’s 
East, Macy’s Northwest into Macy’s West, 
and Macy’s Midwest into Macy’s South 
(creating a new Macy’s Central division).

  The company celebrated Macy’s 150th 
birthday on October 28.

  The company announced its fi rst 
international store locations – two 
Bloomingdale’s scheduled to open in 
2010 in Dubai.

  Macy’s, Inc. launches a corporatewide 
sustainability initiative to guide a 
wide variety of efforts to protect the 
environment.

2009  Macy’s rolls out its My Macy’s localization 
initiative nationwide, creating 49 new 
local stores districts (for a total of 69), 
while adopting a unifi ed national 
operating structure.

  Macy’s and Bloomingdale’s launched 
social media programs to reach 
customers in new ways.
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Stephen F. Bollenbach
Non-Executive Chairman 
of the Board of Directors
KB Home 

Terry J. Lundgren
Chairman, President and 
Chief Executive Offi cer
Macy’s, Inc.

Karl M. von der Heyden
Former Vice Chairman
PepsiCo, Inc.

Deirdre P. Connelly
President, North American 
Pharmaceuticals
GlaxoSmithKline

Joseph Neubauer
Chairman and Chief
Executive Offi cer
ARAMARK Holdings 
Corporation

Craig E. Weatherup
Former Chairman and 
Chief Executive Offi cer
The Pepsi-Cola Company

Meyer Feldberg
Dean Emeritus and Professor 
of Leadership and Ethics
Columbia Business School

Marna C. Whittington
Chief Operating Offi cer
Allianz Global Investors

President and Chief 
Executive Offi cer for
Nicholas Applegate 
Capital Management

Joseph A. Pichler
Former Chairman 
The Kroger Company

Sara Levinson
Former Chairman and 
Chief Executive Offi cer
ClubMom, Inc.

Joyce M. Roché
President and Chief 
Executive Offi cer
Girls Incorporated

Macy’s, Inc. Board of Directors
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Terry J. Lundgren
Chairman, President and 
Chief Executive Offi cer

Thomas L. Cole
Chief Administrative 
Offi cer

Mark S. Cosby
President – Stores

Peter Sachse
Chief Marketing Offi cer

Jeffrey Gennette
Chief Merchandising 
Offi cer

Timothy M. Adams
Chief Private Brand 
Offi cer

Karen M. Hoguet
Chief Financial Offi cer

Julie Greiner
Chief Merchandise 
Planning Offi cer

Michael Gould
Chairman and 
Chief Executive Offi cer, 
Bloomingdale’s

Executive Management Team

Janet E. Grove
Vice Chair

Ronald Klein
Chief Stores Offi cer
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Joel A. Belsky
Controller

William L. Hawthorne III
Diversity Strategies and 
Legal Affairs

Dennis J. Broderick
General Counsel and 
Secretary

Bradley R. Mays
Tax

Shirley H. Yoshida
Internal Audit

Felicia Williams
Treasury and Risk 
Management

David W. Clark
Human Resources 
and Diversity

Michael Zorn
Associate and 
Labor Relations

James A. Sluzewski
Corporate Communications 
and External Affairs

Amy Hanson
Property Development
Credit and Customer Services

Ann Munson Steines
Deputy General Counsel and 
Assistant Secretary

Other Macy’s, Inc. Corporate Offi cers
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Macy’s, Inc. Corporate Governance
Macy’s, Inc. believes strongly in good corporate governance and transparency in fi nancial reporting. If you 
would like to know more, please visit the Corporate Governance section of our corporate Web site at 
www.macysinc.com/corporategovernance.

Common Stock
Shares of Macy’s, Inc. common 
stock are traded on the New 
York Stock Exchange. The 
company’s trading symbol is 
M. The approximate number 
of Macy’s, Inc. shareholders 
of record, as of Jan. 30, 
2010, was 24,400. As of that 
date, there were approximately 
420.8 million shares of 
Macy’s, Inc. common stock 
outstanding, excluding shares 
held by Macy’s, Inc.

TO REACH US

www.macysinc.com/ir
•  Sign up to have Macy’s, Inc.’s news releases sent to you via 

e-mail by subscribing to News Direct.

•  Get the latest stock price and chart, or take advantage of 
the historical price look-up feature.

CALL:

Macy’s, Inc. 
Investor Relations Department
Monday-Friday,
8:30 a.m. – 5 p.m. (ET)
1-513-579-7028

Macy’s, Inc. News & Information
Request Hotline: 1-800-261-5385

WRITE:

Macy’s, Inc.
Investor Relations Department
7 West Seventh Street
Cincinnati, OH 45202

TRANSFER AGENT FOR
MACY’S, INC. SHARES

Macy’s, Inc.
c/o BNY Mellon 
Shareowner Services
P.O. Box 358015
Pittsburgh, PA 15252-8015

Inside the United States 
and Canada
1-866-337-3311

Outside the United States 
and Canada
1-201-680-6578

For the hearing impaired
1-800-231-5469 (TDD)

www.bnymellon.com/shareowner/isd

VISIT US ON THE INTERNET:

www.macysinc.com
www.macys.com
www.macysJOBS.com
www.bloomingdales.com
www.bloomingdalesJOBS.com

Shareholder Information

 Shares Average Prices Dividends
2009 Traded Daily Volume Low High Paid

 First Quarter 916,209,500 14,543,000 6.27 14.09 0.0500

 Second Quarter 739,017,300 11,730,400 10.27 15.29 0.0500

 Third Quarter 761,119,900 11,892,500 13.58 20.84 0.0500

 Fourth Quarter 776,902,500 12,736,100 15.39 19.77 0.0500

2008
 First Quarter 436,755,500 6,932,600 $21.01   $28.47  $0.1300

 Second Quarter 482,267,600 7,655,000 14.33 26.30  0.1325

 Third Quarter 716,968,300 11,202,600 7.65 22.96  0.1325

 Fourth Quarter 793,338,300 13,005,500 5.07 12.47  0.1325
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Macy’s, Inc. Operates Stores In:*
ALABAMA: 
400 Employees
Macy’s (2)

ARIZONA: 
2,900 Employees
Macy’s (11)

CALIFORNIA: 
27,400 Employees
Bloomingdale’s (9)
Macy’s (137)

COLORADO: 
1,600 Employees
Macy’s (14)

CONNECTICUT: 
2,600 Employees
Macy’s (13)

DELAWARE: 
500 Employees
Macy’s (4)

FLORIDA: 
11,300 Employees
Bloomingdale’s (5)
Macy’s (61)

GEORGIA: 
6,200 Employees
Bloomingdale’s (2)
Macy’s (24)

HAWAII: 
2,000 Employees
Macy’s (18)

IDAHO: 
700 Employees
Macy’s (7)

ILLINOIS: 
6,300 Employees
Bloomingdale’s (4)
Macy’s (25)

INDIANA: 
2,100 Employees
Macy’s (11)

KANSAS: 
700 Employees
Macy’s (7)

KENTUCKY: 
1,300 Employees
Macy’s (8)

LOUISIANA: 
800 Employees
Macy’s (5)

MAINE: 
300 Employees
Macy’s (2)

MARYLAND: 
3,500 Employees
Bloomingdale’s (2)
Macy’s (23)

MASSACHUSETTS: 
4,600 Employees
Bloomingdale’s (2)
Macy’s (30)

MICHIGAN: 
4,200 Employees
Macy’s (21)

MINNESOTA: 
3,200 Employees
Bloomingdale’s (1)
Macy’s (13)

MISSOURI: 
3,900 Employees
Macy’s (15)

MONTANA: 
200 Employees
Macy’s (2)

NEVADA: 
1,200 Employees
Bloomingdale’s (1)
Macy’s (8)

NEW HAMPSHIRE: 
800 Employees
Macy’s (6)

NEW JERSEY: 
7,800 Employees
Bloomingdale’s (4)
Macy’s (30)

NEW MEXICO: 
200 Employees
Macy’s (2)

NEW YORK: 
22,100 Employees
Bloomingdale’s (7)
Macy’s (52)

NORTH CAROLINA: 
1,400 Employees
Macy’s (12)

NORTH DAKOTA: 
200 Employees
Macy’s (2)

OHIO: 
8,900 Employees
Macy’s (36)

OKLAHOMA: 
400 Employees
Macy’s (4)

OREGON: 
2,000 Employees
Macy’s (15)

PENNSYLVANIA: 
6,200 Employees
Bloomingdale’s (2)
Macy’s (37)

RHODE ISLAND: 
400 Employees
Macy’s (1)

SOUTH CAROLINA: 
300 Employees
Macy’s (2)

SOUTH DAKOTA: 
100 Employees
Macy’s (1)

TENNESSEE: 
2,100 Employees
Macy’s (9)

TEXAS: 
8,700 Employees
Macy’s (58)

UTAH: 
600 Employees
Macy’s (6)

VERMONT: 
100 Employees
Macy’s (1)

VIRGINIA: 
4,200 Employees
Bloomingdale’s (1)
Macy’s (27)

WASHINGTON: 
4,500 Employees
Macy’s (35)

WEST VIRGINIA: 
300 Employees
Macy’s (2)

WISCONSIN: 
800 Employees
Macy’s (5)

WYOMING: 
100 Employees
Macy’s (1)

WASHINGTON, D.C.: 
300 Employees
Macy’s (1)

GUAM: 
200 Employees
Macy’s (2)

PUERTO RICO: 
400 Employees
Macy’s (1)

* Information as of April 3, 2010, except for number of employees, which is as of January 30, 2010.
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Number of Stores .................................................... 849

Store Gross Sq. Ft.  ................................... 154,300,000

Total States ...................................................................45
plus the District of Columbia, Guam and Puerto Rico

Total Number of Employees ..........................161,000

* Information as of April 3, 2010, except for number of employees, 
which is as of January 30, 2010.
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Cert no. 

30%

SCS-COC-000648

Printed on FSC-certifi ed paper manufactured with electricity in the form of renewable 
energy (wind, hydro and biogas), and includes a minimum of 30 percent post-consumer 
recovered fi ber. (The FSC label identifi es products which contain fi ber from well-
managed forests certifi ed in accordance with the rules of the Forest Stewardship 
Council or from sources which support responsible forestry.)

This publication was printed on presses that dry (or “cure”) special inks and coatings 
with ultraviolet (UV) lamps – a more environmentally friendly process than using 
traditional water- or solvent-based inks and coatings. UV-cured inks and coatings have 
virtually no volatile organic compounds (VOCs) to be controlled, destroyed or recycled.

What’s more, UV technology is highly energy effi cient, requiring much less energy and 
reducing greenhouse gas emissions compared to conventional drying methods. Studies 
also have shown that UV printed and coated paper is easily repulpable to support 
recycling. No wonder the EnvironmentalProtection Agency has recognized UV tech-
nology as “super green.” It’s just one more way Macy’s, Inc. is practicing Green Living.


